
Fresh  & V ibran t  Women’s  Min i s t r y

You’ve got vibrant new things going on in 

your women’s ministry. How will everyone 

find out about it? This section gives you help 

on spreading the word in both your church 

and your community. 

Make a
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The Basics
There’s no way around it. Some of the tried-and-true 

methods are still around because they work! Start 

with those approaches that have worked well in the 

past for your church. They might include:

  bulletins

  media slides (such as PowerPoint)

  newsletters

  your church or women’s ministry website

  flyers or brochures

Take advantage of the opportunities you already have 

at your church. The more exposure you get, the more 

likely women will be to respond and remember. 

Beyond  
 the Basics
After you’ve considered the “normal” means of 

communicating, think about one or more of the 

following ideas. You might be surprised at how 

willing others will be to help you!

OK. You have some leaders, you have a vision…how will you let others know? How will you 
get women in your church excited? How will they know what’s coming up? What about the 
community? Are you inviting them too? It’s time to start spreading the word! 

Remember, the very first place you want to start is with the leaders of your church. Make sure they 
know your vision, your excitement, and your commitment. Passion and purpose are contagious!

Now…how will you promote what’s going on? Here’s how!

Splash!Sharing With a

 
We’ve made  

it simple to share  

your great stories with media.  

Check out the customizable press release 

in your Make a Splash Publicity 

Resources folder.

Zest!
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Be newsworthy.
The news is often filled with negative and depressing 

events and stories, but you can make noise by doing 

some great things! Consider how you can share your 

events, service projects, and more. 

Build relationships with the media—some of them might 

already attend your church! Invite TV reporters, radio 

personalities, and newspaper staff to attend your events as 

your special guests. Follow up with a handwritten note to let 

them know you’re glad they attended. People who work in 

the media are always on the lookout for great stories. You 

have great stories to share!

Be intentional.
When businesses start a marketing plan, determining target 

customers is essential and can be time-consuming. But this 

one is easy for you…you’re reaching women! Now…

how can you be intentional in finding women who need 

to hear about your ministry or be part of your gatherings? 

Brainstorm the “where” and “how” of reaching women in 

your community. Go where the women are—parks, coffee 

shops, spas, fitness centers, day care centers. How could 

you reach women in these locations? Who do you need to 

ask for permission to post flyers? Who might partner with 

you in promoting events—or even let you have your event 

in their location?

Watch the traffic flow of women at your church, and 

promote your ministry where women are, like the children’s 

ministry area, coffee and refreshments area, and the 

women’s restrooms. Mirrors and stall doors are great 

places to share information! 

Be a partner.
We suggest piggybacking. No, we don’t mean you need 

to jump onto your friend’s back! Piggybacking is partnering. 

For example, if a local hospital is having a health fair, you 

can offer to host a hospitality area where women can enjoy 

a healthful drink, a comfortable place to sit and connect, 

and perhaps a piece of chocolate…dark, of course. Or if 

there’s a community fair, you can host a pampering area, 

where women get simple hand massages or fingernail 

painting. Piggybacking is finding an existing event or other 

opportunity to partner so you get to serve others while also 

providing visibility for your women’s ministry.

Be ready to share.
So, you have a place to share…but what are you going 

to say? When someone asks you about your ministry or 

your upcoming events, be ready! Here’s how to prepare:

  Write it. Use a concise statement—perhaps your 
mission statement—and print it on every brochure, 
business card, handout, letterhead, or promotional 
item you create.

  Give a pop quiz. Get together with your team 
and practice a two-minute “elevator speech” to 
be ready the next time someone asks what your 
ministry is all about. You should be able to share 
what you’re all about in two minutes or less!

  Share stories. Gather stories of how your ministry 
has impacted lives. You never know when you’ll 
have an opportunity to share, and you want to 
be prepared. Print stories for others to read. Have 
women share at gatherings. Testimonials powerfully 
illustrate the success of your ministry!

  Be visual. In addition to words, use color, graphics, 
and visual images to convey the message of your 
ministry. Take pictures at your events and activities 
and use them on posters, in brochures, and 
anywhere else you can to illustrate how your ministry 
is befriending women and encouraging them to grow 
into the women God wants them to be!
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The Personal Touch
Effective promotions in the church and community 

often hinge on building relationships. Women value 

relationships, so do what you can to help women 

connect. When you equip all women to connect 

with their friends, family, neighbors, and coworkers, 

you take the responsibility out of your own hands 

and spread your marketing effectiveness across 

many women. Your reach is limited; each time you 

equip another person to reach additional women, 

your reach is multiplied.

Create simple invitations.
Make it easy for women to invite others. Create 

fun, simple invitations for women to pick up and 

share. Use the business card template in the Make 

a Splash Publicity Resources folder to create 

invitations that are easy to tuck into a greeting 

card, leave on an office desk, or tuck into a 

neighbor’s front door. You can also use that same 

template to print on printable magnet sheets for a 

fun reminder. 

Or print information on the postcard templates. 

Give women the option to pick up postcards to 

personally deliver or have women write a personal 

note and address the postcards before or after 

worship services and then you can offer to stamp 

and mail them.

Offer “friend discounts.”
Combine women’s love for friendships and desire 

to get great deals by extending friend discounts 

for events and retreats. If women buy a ticket for 

themselves, they can purchase as many tickets 

as they want for their friends for half price (or 

whatever discount is best for your budget). You 

might want to be clear that you intend for friends to 

be those who don’t regularly attend your church. 

Distribute fun reminders.
Women are busy, and they can easily forget a date 

or shift priorities so something squeezes out plans to 

attend an event or group. You might promote your 

events for weeks, but women get used to seeing an 

announcement in the bulletin or a sign at the church, 

so they overlook it as the event date approaches. 

Give women a reminder the final weekend before 

your event. As women leave worship services, 

distribute something creative as a reminder. 

Planning a movie night? Hand out small bags of 

popcorn with two movie tickets—using the business 

card template—one to share with a friend.

 
Are you using  

The Spice? 

This online newsletter lets you communicate  

with women in your church in a professional way, 

providing them with current content from a Christian 

perspective, along with a calendar of your church’s 

events. It’s fully customizable, with a beautiful design 

women love. Check out this affordable way to connect 

with women at group.com/women. 

Zest!

 

 

F E E D  Y O U R  S O U L  
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Psalm 37:23-24 
The Lord directs the steps of the godly. He delights in every detail of their lives. Though they stumble, they will never fall, for the Lord holds them by the hand. 

How is Godʼs delight in every detail of your life similar to how a parent feels about a child?  
Did you entrust every detail of your life to your parents? 
Can you entrust every detail to God? 

FOOD FOR THOUGHT What does living a life of balance look like? As soon as your feet hit the 
ground in the morning you’re practicing balance. Balancing your body, 
relationships, responsibilities, and emotions. But circumstances, fears, 
and busy demands can easily throw you off balance. So how do you 
stay upright without falling down…or apart? 
It’s all about finding, developing, and relying on your core source of 
strength. In God, within yourself, for your life. 
When we think of feeling balanced, we often equate it with a blissful 
state of relaxation, But when we look at people who are experts at 
physical balance—jugglers, tightrope walkers, gymnasts—what do we 
see? Are they relaxed, spontaneous and having fun? Hardly. In their 
faces we see stress, seriousness, and intense inward focus. So is that 
what it takes to find balance? 
No, because God does not desire for us to tight-rope walk through life! Every day we are challenged to balance conflicting responsibilities and 
relationships. Too much time at work takes time away from family and 
friends. Trying to meet other people’s needs can cause us to neglect our 
own, and our health can suffer. The burdens of juggling multiple roles, 
hectic time schedules and relationships creates stress that leads to 
feelings of imbalance. 

One step to finding more balance is to ask why you choose the things 
you spend time on in your life. What set of values guides your choices? Find more balance by placing total trust in God to guide you and 
help you find balance in all areas of your life. And remember —a 
balanced life is an enjoyable life. That’s what Jesus promised! “My purpose is to give them a rich and statisfying life.” John 10:10 NLT 

Church Logo Here 
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What about a Girls’ Night Out with a recycling 

theme? Print flyers on colored paper, and wad 

the flyers into a (new) trash can. Hand women a 

piece of “trash” as they leave the building. Print 

labels for chocolate bars for a chocolate-themed 

event; we’ve provided customizable chocolate 

bar labels in the Make a Splash Publicity 

Resources folder! 

Influencer Marketing
Who are the “influencers” in your church and 

community? Get them excited about what you’re 

doing and they’ll be more likely to spread the 

word along with you. This might be as simple 

as sharing your ministry purpose with church 

leaders. When you get buy-in from key leaders, 

they’ll share the ministry with others. 

Key influencers are also businesses in your 

community. Invite vendors to partner with you, and 

you’ll both benefit. They may be willing to donate 

time, services, or products to your events or let you 

advertise in their businesses with flyers or posters. 

Allow them to give out business cards or coupons 

at your event, or mention them in your program 

brochure to be sure they’re thanked appropriately 

for their part in your event. You’ll benefit by 

promoting your event in community businesses, 

and the businesses will benefit by exposure at 

your event.

Think about the people you know in your church 

and community who own or work at prominent 

positions in businesses. Consider how each of 

those people or businesses might be able to 

help promote your women’s ministry. Perhaps 

you won’t be able to tap into each and every 

business you’ve listed, but don’t limit yourself too 

quickly. Think outside the box. 

We know one women’s ministry that has 

partnered with a local bakery. The owner was 

willing to help promote the ministry by coming up 

with a special “Girlfriends Cupcake” to sell in her 

bakery. Each time someone orders the cupcake, 

the person filling the order places a small card 

with information about the women’s ministry in 

the bag with the cupcake. The card has basic 

information on it—church name and address, 

website, e-mail, and phone number—and a 

friendly invitation to “Check out a place where 

you’ll make friends and find a place to belong.” 
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So many times we run ourselves ragged by our 

marketing plans. We get stuck in the “take a flyer to 

every imaginable business” routine, and while flyers 

are great for some locations and events, think about 

what impact you can have if you build key relationships 

with people and businesses and let something they’re 

already doing also help you promote women’s ministry! 

 

Key Questions  
to Ask…Again and Again
Wrestle with questions like these with your leadership 

team to help you as you’re getting the word out.

  Why do women choose not to get involved? 

  What barriers might be keeping women from 
joining us?

  Why do women start attending groups and 
events? Why do they stop?

  What follow-up and connection plan is in place 
for women?

Continue to connect with women who are involved, 

and ask them what appeals to them and why they 

continue to stay involved. Ask women who leave 

through the back door what initially appealed to them 

and what would have helped them stay involved. 

Refrain from relying on assumptions as you evaluate 

your ministry. Listen to women and share stories. Don’t 

get stuck in the negative opinions, but don’t ignore 

them, either. Take an honest look at your ministry on a 

regular basis and be consistent with who God wants 

you to be. 
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